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Follow-up from last week:

e Which A1 tool do we use?

e (Can you give us some practice ideas?
e Can you share real world examples?
e We need different learning paths?
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Summarize this doc

Go-to-Market Document: Grand Opening of
Contoso Home Improvement Store

Here's a summary of the document:

Main ideas:

« Executive Summary: The document outlines the
go-to-market plan for the grand opening of the
Contoso Home Improvement Store in Maricopa,
Arizona, scheduled for November 15th.

keep it running until it becomes profitable. Be realistic in your projections and factor in all « Market Analysis: The document analyzes the
market opportunity for the store, focusing on
high-demand products for indoor renovations,
winterization, and holiday preparations.

« Target Audience: The document identifies three
key segments of the target audience: homeowners

Market Analysis and DIY enthusiasts, contractors and builders, and
the local community at large.

« Messaging and Value Proposition: The
document defines the messaging and value
proposition for the grand opening, based on three

Executive Summary
Before you start looking for investors or funding sources, you need to determine your

funding requirements. ldentify the amount of capital you need to start your business and

the expenses, including research and development, marketing, and manufacturing
costs. Once you have a clear picture of your funding needs, you can start exploring
different funding options.

As we prepare for the highly anticipated grand opening of the Contoso Home
Improvement Store in Maricopa, Arizona, our market analysis has revealed that

November presents a prime opportunity to showcase products ideal for indoor

renovations, winterization, and holiday preparations. Our focus will be on high-demand
items such as insulation, heaters, power tools, lighting solutions, and a diverse range of
holiday decorations, tailored to the unique needs of the Maricopa community.
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Target Audience Describe what you'd like to do or use / to reference
Our target audience encompasses three key segments: homeowners and dedicated DIY files, people, and more
enthusiasts, contractors and builders seeking quality supplies, and the local community S P

at large. By catering to these distinct groups, we aim to establish our store as the ultimate
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Leading Christian Families: From Courtship to Parenthood ¢ &
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Section 4: Strengthening Marriage through Servant Leadership

O 0 O

Intentionally nurturing intimacy, affection, and emotional closeness throughout marriage

Leading through love, humility, and selflessness (Ephesians 5:21-33) / Leadership vs Loading

Building a culture of mutual respect and shared responsibility in marriage / Build your home
Understanding the Covenant of Marriage (The Vows) -Matthew 19:6, Genesis 2:24, Ephesians 5:31
Overcoming common marriage challenges through grace and commitment /The Lenses of Grace
in Marriage.

The Sacredness of Marriage (True Discipleship)

Section 5: Christian Parenting: Raising Godly Children
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Clearly defining and consistently fulfilling parental roles, responsibilities, and mutual support
Biblical principles for parenting with purpose (Proverbs 22:6)

Discipline and instruction rooted in love, respect, and consistency

Guiding children spiritually and morally through various life stages|

Building Confidence and trust in your children.

Intentional Parenting (Talk about anything and everything)

Connecting with your child (Presence vs Present)
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Section 4: Making Your Marriage Strong

Keep the romance and closeness alive
throughout your marriage.

Lead by serving, being humble, and loving
each other (Ephesians 5:21-33). It's about
Leadership, not Loading.

Respect each other and share the load
when building your home.

Understand that marriage is a serious
promise (Matthew 19:6, Genesis 2:24,
Ephesians 5:31).

Work through tough times with grace (The
Lenses of Grace in Marriage).

See marriage as a sacred act of following

Jesus (True Discipleship).

Section 5: Raising Godly Kids

» Be clear about your roles as parents and

support each other consistently.

Ask Gemini
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Gemini in Workspace can make mistakes. Learn more
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Microsoft 365
One Drive




Microsoft 365

Word + CoPilot
xcel + CoPilot
Outlook + CoPilot



Google Workspace

Gmalil + Gemini
Docs + Gemini + NotebookLM
Sheets + Gemini + NotebookLM



Questions?
Agenda for next week?
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